SUSHICLUB

Authentically Prepared
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The concept
development process.

After working through several key words word mapping sessions
that focsed on words like “fresh”, “Authentic” and “experience”

we landed on the idea of the sushi knife as an important part of
the prepartion.

After doing lots of research we came to know that chopsticks
play such an important role in sushi. We wanted to explore the

iIdea of the chopstick in thelogo as one of the first interactions
one has when eating sushi.
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menus made
for keeping.

After lots of research,
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we found that most
menus in the
post-COVID era are
disposable. We wanted

SUSHICLUB

Maki

(Rolled Sushl with seaweed wrap and white rice)

to create a menu that
can be included in
delivery that can be

worth keeping with its
Wild Caught Salmon 9

Bluefin Tuna 1

dark rich colors and
thick quality paper.

Yellowtall 5

Saba (Mackerel] 7

Kampachl (Greater Amberjack) 14
Squid 18

Unl {(Sea Urchin) Market Price

Nigiri

{Raw Fish on Rice)

wWild Caught Salmeon 11

Bluefin Tuna 9

Yellowtail 6

Saba (Mackerel)] 6

Kampachl (Greater Amberjack) 14
Squld 16

Unl (Sea Urchin) Market Price

‘Traditionally, nigiri, maki and sashimi are eaten with

emphasls on the taste of the fish. We want to make su re | ’121}_‘;.

get to taste real authentic sushi the way it was originally’

intended to be eaten: Raw, fresh, simple and flavorful.
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[Rollad Sushi with seowesd wrap ond white rica)

Wild Caught Salmon 9

Bluefin Tuna T

Yellowtail 5

Saba (Mackerel) 7

Kampachi (Greater Amberjack) 14
Squid 18

Uni (Sea Urchin) Market Price

Eel (Unagi) three ways - 44
Maki,Nigiri and Sashimi sampler

‘all rerms on our menu contalned rAw Ingredients.
Consuming raw or undencooked meats, poultry,
b Or 2005 may Increase your risk of

Nigiri

[Row Fich on Rice)

Wild Caught Salmon 11

Bluefin Tuna 9

Yellowtail 6

Saba (Mackerel] 6

Kampachi (Greater Amberjock) 14
Squid 16

Uni (Sea Urchin) Market Price
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Edamame (With sea salt
Seaweed Salad 6
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[Row FAlgh without Rive)

Wild Caught Salmon 10
Bluefin Tuna 14
Yellowtail 9
Saba (Mackerel] 5
Kampachi (Creater Amberjack) 16
Squid &5
6 arket Price

chopsticks

need
a break.
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Primary Color Primary Color

RBG: 202, 48,76 RBG: 37,1,1
CYMK: 0,76,62,21 CYMK: 0,97,97,85
Web ##CA304C Web #250101

secondary secondary secondary
color color color

REGC: 55, 10,10 REG:70,18,18 REG: 96, 37, 37
CYMIC 0,82 82,70 CYMIE 0,74, 7473 CYMIKC D61 6162

Vveh SITOADA Wb 461212

Primary Color

secondary secondary secondary secondary secondary

color color color color color

REG: 236 140, 105 RBGI 253 192 17 REG 215,157, 145 RBG: 248 172,158 REBEG: 251, 220, 215
CyMEE 041557 CYMK 024 321 CYMKC 02T 3Z]6 CYMKCOF1 263 Cyk Q12142
Web #ECOCEA Web SFDCOAR Web 207005 Web SFaACHF Web 2FBOCDT

Colors inspired by
the untouched beauty
that is fresh raw fish.

The vibrant fresh palette is an ode to the various
raw fish and seafood that Sushi Club will serve.
The four strong primary color hues and several
secondary color options provide a deep versatile
color palette with flexibility.




typography

headlines are
soft & lowercase

Subheadings are slightly
smaller but medium weight

Smaller headings are medium weight
still but continue to get smaller in size

Bold smaller item, great for labels or menu items

AN ALL CAP OPTION IN MEDIUM WEIGHT

The vibrant fresh palette is an ode to the various
raw fish and seafood that Sushi Club will serve.
The four strong primary color hues and several
secondary color options provide a deep versatile
color palette with flexibility.

The wvibrant fresh palette 1s an ode to the various row fish and seafood that Sushi Club
will serve. The four strong primary color hues and several secondary color options
provide a deep versatile color palette with flexibility.

Primary Typeface

Montserrat Extra Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghljklmnopqrstuvwxyz
12345678910@#*<>()S%&!

Montserrat Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghljklmnopgrstuvwxyz
12345678910@#H*<>()$%&!



key characteristics
of the brand voice

The brand language developed and used
throughout different advertising, logo packaging
and external commmunications are bold statements
that are balanced with a pinch of playfulness. They
are memorable and not easy to forget.

authentic
clever
bold

memorable
playful

your
favorite
part of
the day

is here.

fish
so fresh
you can
eat it
raw.



Delivery
made fun

Fu ry bags. Most sushi
resturants have plain,
boring white plastic
bags. These bags will
feature a sticker
featuring clever phrases
that are sure to make
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someone smile.

i
1|

-

my
_ chopsticks

r‘_- -:-l . 'l‘l i -A%fed '--l .
| - g L ! ] * ..L..I_r_
- abreak.
:-'II.-, o == ._'_"' F
[ ' i =

Y,

- 'rl_ |.--|: |_




Brand Assets

maki roll

The pattern was inspired by two
shapes. First a smile and second
the natural shape of a sushi maki
roll. These combined created a
positive fun vibe that complements
our brand voice and language.




Digital applications ‘-

| SUSHICLUB

SUSHICLUB

SUSHICLUB

SUSHICLUB

Mobile website header using the responsive logo

pEEen- - - | &P
now offering

your doorstep

no meed to goout

App icons and social media profile images
(instagram story highlight)




ohotos that
kKeep us
yearning for
'noreﬂI

We have curated a library of
photos that match with the
brand language, ethos,
personality and voice. They
all have the following
characteristics:

Simple
Rich Raw COIors
Professmnal
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see you at the sushi bar.



